
Design Initial Design & 
Wireframes



Why is prototyping useful?
1. The Task Analysis should help you decide the order of the steps the user will 

take. The prototype will help make the execu>on of your vision even clearer.
2. This is your opportunity to focus on each step and make sure each step has a 

purpose.
3. You also need to think through how your customers will experience your product 

or service. The prototype gets you closer to the final version of your product.
4. With a prototype, it becomes far easier to involve your customers in early 

valida>on of new features before you spend money building those features.
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Your VISION 
includes a 

variety of ideas. Your PROTOTYPE 
refines all of those 

ideas into something 
you can build (and 
test!) right now.



How People Think
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VISUAL THINKING

The rough percentage of the 

popula0on that can see 

words as a series of pictures.

60 - 65%

VISUAL & VERBAL

Use both visual/spa0al 

thinking and thinking in the 

form of words.

45%

EXCLUSIVELY VERBAL

Use exclusively thinking in 

the form of words.

25%

Prototyping can make the difference between a $20K bill from a developer and a $50K 

bill. It increases the accuracy of es0mates you’ll get from developers because you leave 

less unknown. When you leave areas of your product unknown, the solu0ons are filled 

with assump0ons and guesses that translate to wasted 0me, money and resources. 

When you communicate your ideas visually in a prototype, it gives you more room for 

discussion, experimenta0on and crea0vity.  Prototyping also allows you to pitch ideas to 

stakeholders quickly without huge investments.

EXCLUSIVELY VISUAL 

Rely strongly on only visual/

spa0al thinking. These are 

"picture thinkers."

< 30%

You do not want to risk being misinterpreted because your 
audience thinks di!erently than you.



Sketch, Wireframe, Prototype
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Don't get caught up in the 
di!erences between sketches, 
wireframes, designs & prototypes. 
The basics of drawing an interface 
are what you need. Why? Look right.

MISCOMMUNICATIONS 
HAPPEN

5 of 7 entrepreneurs have at 
least one poor experience 
with a so5ware developer.

AVOID THE RISK

On a scale of 1 to 7, 
entrepreneurs rated the 

impact a poor experience 
with a developer had as a 5.

GREAT DESIGNERS ARE 
HARD TO FIND

On a scale of 1 to 5, 
entrepreneurs rated the 

difficulty in finding a good 
designer as a 4.

No one expects you to be the best “designer” 
BUT it’s a crucial skill for your startup. Grab 
some paper and markers. It's adult arts & 
craCs Dme.



Okay, so you visited the website? 
Do you see a page that says the 
business’s name and has bu9ons to 
login or get started?

1. Visit
TacoCrawl.com

TacoCrawl 
Homepage

Prototyping: Start with Breadth
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Grab your Task Analysis and “Draw Your Story.” These are important ingredients.1

For each Task, assign a “Page”.2

If you were talking to the customer/user in real life, what would you tell them to 
do? That descripJon becomes the general purpose of each page.

3

Needs - Search for Taquerias by Distance Example! 
Tasks

When you click on the filter to 
select target neighborhood, you 
have the opJon to choose from 
mulJple neighborhoods.

2. Select Target
Neighborhood Filters

Next, you click on another filter 
where you need to select the # of 
taquerias you want to visit.

3. Select the # of
Taquerias Filters

To start the search, you need to 
find and select the Submit bu9on.

4. Select the Submit
Button Form

The website will display results of 
[selected # of taquerias] random 
taquerias in the target neighborhood.

5. See Results Results Page



Your Turn
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Using your Task Analysis and Storyboard from Chapter 3, fill out the following for your 
Most Valuable Process.

You’ll want to do this for all of the tasks and user flows that you designed for Chapter 3. 
You can print this page out or use the template on the following page.

Need / End Goal 

Tasks

1.

2.

3.

4.

5.
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Gather Your Ingredients
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List all of the things that you think may need to go on 
each page. 

Here are some poten8al ingredients:

Looking at all of the tasks and pages you detailed, ask “Does every task need its own 
page or are some of these tasks happening on the same page?” 

In Chapter 3’s example for TacoCrawl the tasks below all have to do with search 
results . These search results can all exist on one page.

• Logo
• Main Naviga8on
• Headline / Title
• Sub8tles
• Text Descrip8on
• Pictures
• Form
• Map
• BuGons
• Links

• A list of op8ons
• Textbox
• Menu
• Color Selector
• Avatar
• Sta8s8c
• Product Descrip8on
• Search Bar
• Dropdown Menu
• Menu Tabs

5

4

You c an  ch o ose .  Are these two  d i f f e ren t  p ages o r  a re  they on  t he  same page? 



Prototyping: Add Some Depth
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6 Examples on the following page show what you should be aiming for with your 
sketches & designs. Print out the wireframe page templates a<er that. Grab some 
pens or markers!

Start to update the details for each page by assigning “blocks” for each element 
that need to go on the page. The blocks are just placeholders so don’t worry about 
the details of their design.

7

Group related objects together: Recall from C.R.A.P. that you want to group similar 
things together and place separate things apart. Grouping related objects together 
will make it easier for users to find things. You can connect related items by 
drawing a box around them.

8

As you think and draw through the way your product should work, remember that 
right now your only end goal is to help your user complete a few tasks to meet a 
specific need. Don’t worry about superfluous things like icons and pictures if they 
don’t guide the user through the tasks.

9

CONTRAST
REPETITION
ALIGNMENT
PROXIMITY



Example Wireframes with Placeholders
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“Per fec t i o n  is  t he  enemy o f  pr ogress”
- Winston Churchill

i.e. Just start drawing!



What does the user 
need to do on this 
page?

What do they need to 
know in order to 
accomplish this task 
successfully?

PAGE DESCRIPTION
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What does the user 
need to do on this 
page?

What do they need to 
know in order to 
accomplish this task 
successfully?

PAGE DESCRIPTION

Wire f r ame Templ a te



Stand a rd  Pa t t e rns
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DESIGN YOUR FIRST PROTOTYPE
You are done when you can share a series of pages that represent your three primary 
user flows you developed from last week. As men;oned above, the easiest place to start 
is with PowerPoint. If you are comfortable using another design tool, go ahead and use 
that tool. The point is to use whichever tool you are comfortable with for the sake of 
speed and expression.

Prototyping Tools
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You can get lost online searching for the best drawing and prototyping tools to use for 
your designs. The truth is that for the stage of your business, the best tool is the tool 
that is easiest for you. It’s the tool where you can draw quickly to communicate your 
ideas.

Here is a ;meline of the tools I used in my career:

If you are a beginner to drawing user interfaces and you are comfortable using 
PowerPoint, I highly suggest using the presenta;on soHware. It has a lot of standard 
shapes and offers the ability to hyperlink between slides. This means you can go above-
and-beyond a flat prototype by making objects - like something that is meant to be a 
buLon - click to a different slide that represents what happens next in your soHware.

• (2001 - 2007)    Microsoft Paint, Powerpoint, Paper & Pencil, Visio
• (2007 - 2012)   Omnigra!e, Paper & Pencil
• (2012 - 2013)   Axure, Paper & Pencil
• (2014)   Omnigra!e & InDesign (not suggested), Paper & Pencil
• (2015)   Omnigra!e & Photoshop, InVision, Paper & Pencil
• (2016 - Present)   Sketch, Omnigra!e, InVision, Marvel, Paper & Pencil

TO DO: CLICK HERE FOR EXAMPLE PROTOTYPE ON INVISION

https://invis.io/V6SO3292NE7

https://invis.io/V6SO3292NE7
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