
Creative Break Creative Break



Design's 4-letter Word

Make different things look 
different, make similar 
things look similar.

CONTRAST
Use pa6erns so that users 
can learn to iden9fy objects 
quickly.

REPETITION
The human eye likes 
pleasing layouts. Use LeA, 
Center & Right align to 
organize your page.

ALIGNMENT
Group similar func9onality 
and informa9on together.PROXIMITY
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Identify C.R.A.P.

CONTRAST
REPETITION
ALIGNMENT
PROXIMITY

Labs: Product Market Fit Incubator



Analyze this Poster

WHICH DETAILS DO 
I NEED TO KNOW IF 
I WANT TO GO TO 
THE EVENT?

WHICH DETAILS 
MAKE ME WANT TO 
GO TO THIS EVENT?

HOW MUCH IS THIS GOING TO COST ME?

WHAT INFORMATION IS MISSING? WHAT ELSE WOULD YOU LIKE TO KNOW?
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Re-design this Poster

Feedback is Important!

Which informa,on is similar and should be 
grouped together?

Which informa,on is different and should look 
different?

What is the most important piece of informa,on 
someone needs to know?

Sketch a new design! Don’t worry about colors. Stay 
concerned with the way you layout the informa;on 
on the page.

Think About C.R.A.P.

Two of my favorite tenets of design:

Friends don’t let friends design alone (i.e. share your designs 
with others).

Stubbornness is the worst trait of a designer. 

Take a picture of your design and share it in the Facebook 
Group!!
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Rinse and Repeat
You may be surprised 
how o1en C.R.A.P. can 
help you. Other 
entrepreneurs will pay 
someone $1K+ to design 
their pitch deck. NOT 
YOU! 

Try your hand at 
redesigning this poster. It 
has far more informaHon 
than the car wash.

OR

Choose your own 
adventure: Find 
something you’ve created 
in the past for your 
business and update it 
using design’s 4-leOer 
word.

Don’t forget! Share it with us on 
Facebook!
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