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REPETITION

AI.IGNMENT

PROXIMITY

Make different things look
different, make similar
things look similar.

Use patterns so that users
can learn to identify objects
quickly.

The human eye likes
pleasing layouts. Use Left,
Center & Right align to
organize your page.

Group similar functionality
and information together.



Labs: Product Market Fit Incubator

detligy 01

(=

30 gle teach code to kids

m Lindsay EEE o ’

All Videos Images News Shopping More v Search tools

T
a
o)

About 65,400,000 results (0.40 seconds)

Teaching Code to Kids - remakelearning.org
remakelearning.org/playbook/case-studies ~
Digital Corps teaches PGH teens how to Code. Read case study here!

Teaching kids to code - ONE.org

www.one.org/ ¥
Meet the woman teaching Ghana's kids to code
ONE VOTE 16 - The Global Goals - Empowering Women - Poverty is Sexist

Teach Your Kids to Code: 6 Beginner's Resources for ...
www.edutopia.org/.../teach-kids-coding-resources-parents-matt-... ¥ Edutopia -
Aug 12, 2014 - Introducing computer programming to your kids can be a challenge,
especially for those who aren't familiar with the nuances of code

Code.org: Anybody can learn

https://code.org/ ¥

20,000 teachers trained, and now teaching computer science in classrooms. ... “Our
children — including our girls —. need the ... Code.org thanks its supporters.

Hour of Code - Sign in - Studio - Students made these with code!

Teaching Kids to Code | EdSurge Guides
https://www.edsurge.com/research/guides/teaching-kids-to-code ¥ EdSurge ~
Every era demands—and rewards—different skills. In different times and different
places, we have taught our children to grow vegetables, build a house, forge a ...

5 Reasons to Teach Kids to Code | Kodable
https://www.kodable.com/infographic ~

Parent/Teacher Login - Curriculum - Parents - Pricing - Resources - Support - Blog. Get
Started. Parent/Teacher Login - 5 Reasons to Teach Kids to Code ...
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WHICH DETAILS DO
| NEED TO KNOW IF
| WANT TO GO TO
THE EVENT?

8:00 AM - 6:00 PM
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MONEY FOR A NEW VANS. | G0 70 THIS EVENT?
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HOW MUCH IS THIS GOING TO COST ME?

WHAT INFORMATION IS MISSING? WHAT ELSE WOULD YOU LIKE TO KNOW?
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Think About C.R.A.P.

Which information is similar and should be
grouped together?

Which information is different and should look

different?

What is the most important piece of information

someone needs to know?

Sketch a new design! Don’t worry about colors. Stay

concerned with the way you layout the information

on the page.

pack v& Jotporfad]!

Two of my favorite tenets of design:

Friends don’t let friends design alone (i.e. share your designs
with others).

Stubbornness is the worst trait of a designer.

Take a picture of your design and share it in the Facebook
Group!!
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please consider the following as your invitation / we would love to see you there

THIS IS

HOMECOMING

BE SURE TO COME HOME WITH US

ON OCTOBER 27
WHICH IS A SATURDAY

FRom 12:30 #ill 4:00

a day of food and activities for all ages
LOCATED AT THE GOSS FIELD HOUSE

ilI’S TiIME TOR SPORTS

GIRLS VARSITY SOCCER 3:00 BOYS CROSS COUNTRY 2:30
BOYS JV SOCCER 1:00 GIRLS CROSS COUNTRY 3:15
VARSITY VOLLEYBALL 1:00 JV VOLLEYBALL 2:30

MAKE SURETO COME OUT AND WATCH OUR TEAMS PLAY

this is homecoming 2007 / be sure to come home with us
SPONSORED O THE UPPERSCHOOL EXECUTIVE COUNCIL / CHASE COLLEGIATE SCHOOL

Don't forget! Share it with us on
Facebook!
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You may be surprised
how often C.R.A.P. can
help you. Other
entrepreneurs will pay
someone $1K+ to design
their pitch deck. NOT
YOU!

Try your hand at
redesigning this poster. It
has far more information

than the car wash.

OR

Choose your own
adventure: Find
something you've created
in the past for your
business and update it
using design’s 4-letter

word.
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