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| believe you can have scaIabIe, mvestor funded

startup growth with a product customers love. Take advantage of a 45-
But it's going to be hard to get there wading minute free strategy call
through loads of contradictory information with me. Let’s figure out

spewing out of Silicon Valley. Just because
you've tried a few things like learning to code
and it didn't help, doesn’t mean you don’t have a
business.

how you can get started,
get focused, start talking
to customers and
processing their feedback
into an awesome product...

You have something else that the others don't .
like a champ.

have; you have the ability to connect with real
people and solve real problems. You have the

choice to design the future, making sure we use BOOK Now
technology not the other way around. It would

be my honor to empower you on your journey.
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